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Serving Clients
in more than
30 Countries Worldwide

As a children’s publishing house with clients around
the world, Kohwai & Young places great emphasis on
ensuring that its products meet international standards
of excellence, with content that has universal appeal.

Throughout the years, our wide and varied range of
products has been well received in the international
marketplace. Our publications have been translated
into more than 24 languages, and exported to over
30 countries.

* Bangla * Maltese

* Brazilian * Mexican

* Bulgarian * Norwegian
* Chinese * Polish

* Croatian * Portuguese
» Czech * Romanian
* French * Russian

* Hungarian » Serbian

* Irish * Spanish

e ltalian  Slovak

» Japanese * Thai

» Korean * Turkish




Our One-Stop
Publishing And
Packaging Operation

We are a publisher and packager of children’s books

for both the mass-market, preschool and educational ..‘~\ f_‘_‘
market. Our publications include picture books,
readers, textbooks, workbooks, atlases, teaching aids,
multimedia products to educational programmes. As e |
the creative originator and content developer of new N - 9
products, we are the copyright holder of all our Y “
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publications.

one-stop, full-fledged children’s publishing and
packaging operation, with production and printing
services for both domestic and international markets.

Together with our associates, we have built a 'L ¢ ’l’.‘; 4

LONDON BOOK FAIR

BOLOGNA CHILDREN
27-30 WLRCH 200
.
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IMPRINTS:

Kohwai & Young®

MANILA, PHILIPPINES

GURURIMAU

A member of:
+ MABOPA (Malaysian Book Publishers Association)
MIPA (Malaysian Intellectual Property Association)
MATRADE (Malaysian External Trade Development KAQOHSIUNG, T. ATWAN
Corporation) .
SENIMAN (Malaysian Artists Association)
SMI Association of Malaysia
MBBY (Malaysian Board on Books for Young People)
MOF (Ministry of Finance Malaysia - Registered Contractor)
FINAS (National Film Development Corporation
Malaysia - Licence Holder)
MBEIA (Malaysian Book Exporters & Importers Association)
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President’s Message

Since our founding nearly 30 years ago in 1992, we have

specialized in children’s books that are bursting with

vibrant, colourful photographs and illustrations. Our

philosophy has always been that the most successful

children’s books are those that appeal first to the child’s

eye and then to their mind. KINDERDI]K NETHERL ANDS

For the earliest preschoolers who are just beginning to 2 {,l “ ! ““

learn their alphabet, phonics, colours, numbers, shapes

and sizes, our books have a tremendous visual appeal.

This promotes a love of books, a love of reading, and a

desire to progress in their education. Brightly illustrated ]

books lead to bright minds. When we nurture a love of 1 =13
books and reading, we instill in every child a healthy ;
curiosity to understand and succeed in the world. Our

international partners that have published our books in

.l VE Ll 5 over twenty languages seem to share this view.
pLACK
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Since our range of publications was first exhibited at
the Frankfurt International Book Fair in 1994, and at
the Bologna Children’s Book Fair in 1995, we have
been participating actively in numerous fairs. As well,
the different cultures we have experienced and friends
we met in our travels all over the world are a source of
inspiration to produce books that appeal and attract
young readers.

With our creative innovations and commitment to
service, we are focused on making a greater impact in
the industry. Our dynamic and dedicated marketing
team handles key accounts in the school, library and
retail markets, and we are happy for the opportunity to
. formulate a profitable strategy that will work for you.
| IBOII{IDE"I-{-E’-.I:?NDON We look forward to a successful alliance with you!
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Warmest regards,

e

Kohwai Tam
President
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ATHENS, GREECE

Directors

Mr. Kohwai Tam, the founder and president of Kohwai
& Young Publications, has more than 30 years of
experience in the fields of marketing, advertising

and publishing. Although visually-

impaired from an automobile ’.J

accident, Kohwai is still very

actively involved in the running

of the company. With books

having colourful, high quality

illustrations as well as

engaging texts, Kohwai

hopes that his publishing

projects will bring joy

and ‘colours’ to the

mi'nds of less fortunate RANKFURT, GERMANY -
children of the world. G (R ;""E‘“};ﬂmwﬂ

in

Mr. Young Poh Loon, co-founder and Chief Operating
Officer of Kohwai & Young Publications, has more than
18 years of experience in the creative and production
sectors in the advertising industry.
A graduate in Communication
Arts, he has worked at
international advertising agencies
such as Ted Bates Malaysia and
AP Foote Cone & Belding.
Mr. Young brings considerable
; . international expertise in
_PARIS, FRANCE photography, video
ri A T"“- o -; [ B production and digital
i audio-visual technique
to his position at
Kohwai & Young
Publications.
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Robert (Bob) Williams is a professional
writer, book editor and educational
consultant with over sixteen years of
experience in children’s and young
adult book publishing. He holds a
bachelor’s degree in English Literature
S from Canada’s prestigious McGill
. D 1 DALAM KELAS - University in Montreal, where he lives
with his wife and two children.

sy N s D1 DALAM

Ernest Lindstrom is a well-established Canadian writer of
literature, non-fiction, poetry, children’s literature and
educational texts. He holds master’s degrees in both English
Literature and Library and Information Sciences from two of
Canada’s finest colleges, the University of Toronto and
Université de Montréal. Mr. Lindstrom lives in Thunder Bay,
Ontario, with his wife and two children.

Rosemary (Rose) Wilson is a professional ESL (English as
second language) teacher and educationist based in Montreal,
Canada. She has also enjoyed a long career as a publisher,
writer and editor-in-chief of a highly respected publishing
company that has produced critically-acclaimed works of
children’s and young adult literature. Ms. Wilson grew up in
the American Midwest and completed her education in both
Communication Arts and TESL at Loyola University in
Montreal.

Maxine Slater holds a Bachelor of Arts degree in journalism
from City University (London, U.K.) and Concordia
University (Montreal, Canada). Ms. Slater is a well-
established children’s writer-editor in both educational and
trade book publishing. As well, she has a professional
background as a marketing consultant for several arts and
educational organizations. Ms. Slater lives in Montreal with
her husband and son.

Lynn Mott is a professional writer and editor with over 14
years of experience. Her specializations are in children’s
educational publications and in technical documentation for
the high-technology industries. She holds a bachelor’s degree
in English from Carleton University, in Ottawa, Canada. She
currently lives with her husband and son in Winnipeg,
Manitoba.

Kate Gladden is a professional writer with a wide range of
experience, as the author of novels, short stories, educational
plays and several children’s books. She holds a Master of
Fine Arts degree in Creative Writing from the

University of Washington in Seattle, U.S.A. She now lives in
Oregon with her husband, two dogs and two cats.

Jessie Kodish has been an educator of young children for more
than 15 years. She is a graduate from the U.S.A. with a Bachelor
of Arts in Early Childhood Education, Bachelor of Science in
Child Psychology and Diploma in Montessori Education. She is
the Director of Alpha-Kidz International Preschool and
Kindergarten, U.S.A. for children aged 3 to 6. She has
conducted Teacher’s Montessori Training and Phonics
Workshops, and is also a published children’s book writer.




® French ® Czech @ Spanish ® French ® Mandarin (China)

©® Hungarian ® Portuguese ® Mandarin (Taiwan) ® Croatian
® Slovak ® Polish ® Czech ® German ® Hungarian
® Spanish ® English (Philippines)

COPIES SOLD
N =

abedefghijkim...

EARLY
LEARNING

123456784910

® English (Worldwide)
©® Norwegian
® Slovak

126,000
C\OPIES SOLD

2

PUZZLE ATLAS

H Rights Sold: ¢l 485,000
® French ® Spanish ® Czech

® Dutch ® Polish ® Portuguese

® Slovak ® Serbian
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Dato’ Seri Dr. Wan Azizah Binti Wan Ismail, Deputy Prime Minister was at
Taska Parliament Story Telling session. Our Big Book “Singa dengan Tikus”
was used in this session, February 2020.

Mr. Young receiving the Mabopa 25th year membership award from YB Tuan
Haji Khalid B. Abd Samad, Federal Territiory Minister. April 2019.

Mr. Kohwai was interviewed live on BFM 98.9 “Open for Business with Freda
Liu” where he talked about the business model, the history & objectives of
Kohwai & Young as well as the challenges in the local & international fronts.
September 2011




Kohwai & Young receiving the

‘Best Illustrator 1994° award presented by
Y.A.B. Dato’ Seri Anwar Ibrahim, the
Deputy Prime Minister of Malaysia.

TE Y
ANKIGER AH BUKU N]Ea@mos

bersamaan o

-

Kohwai & Young receiving the ‘Best Book 4-'}'1
Making 2005’ award presented by '
Y.A.B. Tan Sri Haji Mohd. Isa bin Dato’

Haji Abdul Samad, Federal Territory

Minister of Malaysia.
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Kohwai & Young receiving the ‘Best
Nlustrator for Buku Bitara MBBY 2006’
award presented by the Y. Bhg. Tan Sri
Abdul Rafie bin Mahat with Datin Paduka
Hjh Shahaneem Hanoum.

Kohwai & Young * }
* Welcomes v, f
mes Yoy fo 2
= Fllwhrrd uf’ . INTERNATIONAL BOARD ON BOOKS FOR YOUNG PEOPLE

T.nng Advi - 2008 IBBY HONOUR LIST

ILLUSTRATION AWARD

Kohwai & Young received the Certificate
of “2008 IBBY Honour List” for the
Illustration Award (from the International
Board on Books for Young People at
Copenhagen, Denmark).




With DYMM Sultan Sharafuddin Idris Shah, the Sultan of Selangor
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Kohwai & Young receiving the ‘APECP Excellent
Child Contributor Award’ for the Children’s
Publications Award Category, presented by DYTM
Tuanku Hajjah Lailatul Shahreen Akashah Khalil,
Raja Puan Muda Perlis.

With YIM Tunku Abdul Rahman Putra
Haj, Malaysia's 1st Prime Minister

“2021 IBBY Malaysia Honour List” award for
‘My Big, Big World’. Mr. Young receiving
“2021 IBBY Malaysia Honour List” award for g ;
‘My Big, Big World’ from Dato’ Ahmad Redza s
x Bin Ahmad Khairuddin, President IBBY : h’bﬁ-
With Datuk Dr. Sheikh Muszaphar Malaysia. | With Dato’ Seri Anwar Ibrahim,

Shukor, Malaysia’s first astronaut Deputy Prime Minister

i o , s \!
With YAB Senator Datuk Abdul Aziz Samsuddin, l ! -'II
Deputy Education Minister

\ -

With Dato Dr. Haji Ahamad bin Sipon, With YAB Dato’ Sri Mohd Najib Hj Abdul
Director-General, MOE Razak, the 6th Prime Minister
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Colours in my mind

By LIM YIN FOONG

RT editor Kohwal Tam
scans the work of his
artist part , hig
face bapﬂrh:'lp;:h
away from the artwork.

It's an editor’s job to keep an eye
on the artwork, but not that close,
of course.

Tam is not the regular sort of art
editor; be is clinically blind.

‘When he lifts his head from the
artwork and focusgs his gaze on
you, it is hard to imagine that all
he sees are vague shapes and
movements.

A road accident in 1980 left him
with a condition known as retina
detachment.

Fruitless eye surgeries have left
him with only four per cent
visibility in his left eye, known as
“tunnel vision.” His right eye is
blind.

To many, this would be an
obstacle for the job which the 39
year-old art editor carries out. His
responsibilities include choosing
book titles, formulating story-lines
and concepls, editing pictures,
doing extensive reading for
research, and overseeing book
printing and production — a job
which require a lot of eye work.

Tam, however, has managed to
. manoeuvre around his disability by
working out a system with his
partner — managing director and
art director P.L. Young — and his
team of artists at Adlaunch which
publishes children's books.

“1 visualise a concept in mind; 1
have trained my mind to work like
a PageMaker layout screen. Most
times, I rely on my memory bank
of images to come up with a new
concept,” he explains.

Which is why it is not uncommon
to catch him leaning back on his
chair with his eyes closed. Far
from sleeping, he's working out
graphics in his mind.

Conveying the concept to the
rest of his team is tougher, Tam
and Young, however, have worked
together long enough to understand
each other's ideas.

Tam explains the concept o
Young, who sketches it and they
discuss the colours, As Tam is
unable to see colours except

Tam is not the regular sort of art edilor; he is chinically blind. But he has worked around his disabiily. @ SEE NEXT PAGE
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Fighting Tam
beats all odds

@ FROM PAGE ONE

far the bright primary cnes, they
communicate through technical
measurements.

The sketches and selected
colours are then passed on to the
artists who will come up with the
finished artwork. This is then
inspected by Tam, who will scan
the work part by part to form the
whale picture in his mind.

With his tunnel vision, Tam is
only able to see certain typefaces
and bright primary colours and
even that, only at very close range.

*“This works to my advantage as
1 can weed out the dull colours
which do not attract children,” he
explains.

Adlaunch, formed by Tam and
Young in 1987, only began

publishing children’s books in 1991,

Tam had been in hospital
recovering [rom an eye operation
when he heard a radio news report
about the need for a larger
population for economic growth.
This meant more children in the
couniry.

While looking through his son's
ABC book, the idea of publishing
children's books eccurred to him.

“1 felt that I could at least handle
children’s books with its big prints
and bright colours!™

Tam convinced Young of the
idea, and both did research and
took up storytelling courses at the
Dewan Bahasa dan Pustaka.

Tam, who has 19 years of
experience in the advertising
Industry and Young, 11, decided to
incorporate advertising technbques
into ehildren’s books,

Thus, the Gururimau series of
children’s activity books was born,
and to date, the company has
produced 129 titles.

Both partners plan to attend the
Frankfurt International Book Fair
in October where they hope to
make an impact with their
publications.

“Alter all, we are selling First
‘Wiorld books at Third Warld
prices.”

Tam and Young also hope to use
Adlaunch to help the blind
community. They have recruited
several visually-impaired people
who can be trained to do certain
types of work in the company.,

Tam, who recently studied
Braille, bopes to come up with
children's activity books in Braille.

His goal for Adlaunch is to tarn
it into Malaysia's number one
children's book publishing
company in two years. The
company is now number three.

Tam feels that since his accident,
he has adapted very well and tries
to lead a normal life. He goes
horse-riding and [requents discos.

After the accident, he attended a
rehabilitation course, learning 1o
move around with a cane. This was
to equip him o travel. For the next
three months, he will be visiting
kindergartens nationwide with his
sales manager to promote the
Gururimau books.

It is Tam's indomitable spirit and
strong will which motivates him
and the people he works with.

Says Young: “Tam is a fighter,
and refuses to accept the fact that
he is blind.”

Adds Tam: “Anything is possible,
but the most possible is the will
power to do what you want to do.

“After all, you are in this world
for only 60 to B0 years. You should
try to achieve the highest level of
anything you do while you can.”

Anything Is possible, but the most possible is
the will power to do what you want to do.
After all, you are in this world for only 60 to BO

years. You should try to achieve the highest
level of anything you do while you can.

-

— Kotwai Tam

:LEADER
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THE ONLY THING THESE TWO pub-
lishers have in common, apart from
being the same gender, is the fact that
they are parents. Otherwise they are
as unalike as day and night.

For one thing, visually impaired
Kohwai Tam is rough and bearlike
with a booming voice laced with
wicked humour thar threarens o
crack your sides every time he takes a
poke at your funny bone

His antithesis PL.Young on the
other hand, is a smaller-built cool cat
who looks ultra-smart with a tie bur is
equally amusing with his own blend of
jokes,

Both are thirtysomething, "but
still very young at heart,” insists Tam,
accompanicd by a burst of guffaws
from Young who kindly reminded
him of his crow’s feet.

“That’s the beaury abour working
with children,” adds Tam, creative
director of the Gururimau early child-
hood leamning series. "Their energy
and youthful outlook on life rends ro
rub off on you, which comes in prety
useful in planning for future materials
for them.”

Coupled with their vaned back-
grounds and technical know-how in
adwvertising, the result is a comprehen-
sive range of quality preschool, photo-
graphic and illustrared picture books
inchoding wall charts, reading and
activity books

Their venture into publishing was
not quite by design since they were
trained in advertising.

1 was in and our of the hospital
all the time then when | began losing
my sight as a result of a road accident
and cataract problem.

"One day, my seven-year-old
daughter who visited me pressed her
alphaber book very close to my face
for me 1o see her handiwork. 1 was
surprised to see how unattractive the
book was,” says Tam.

Incidentally too, his only source
of entertainment, the radio, continu-
ally stressed on Vision 2020 and the
need to fulfil the educational require-
ments 1o meet the challenges in the
future,

"The two things just clicked
somehow, my daughter’s book and
the country’s vision,” he adds. So, he
embarked on extensive research and

A winning
combimation

Kohwai Tam and P. L. Young have a life
history as colourful as the Gururimau children’s books they publish. Like any good
story, it has a moral to it and in their case, it’s a lesson in friendship and loyalty,
as Nor Azlina Ismail finds out.

development of children’s literature
and in 199z, the two partners made
their first debur ar the Kuala Lumpur
International Book Fair at Putra
World Trade Centre.

“Mo doubt the impact we made
was hardly earth-shawering, but with
the few books that we had on display,
we wene on our way,” adds Young,

But like all fairyrales that come
built in with a happy ending, their
once-upon-a-time beginnings ane also
coloured by misfortune and pitfalls,

Particularly for Tam who learnt a
biwer lesson about loyalty when he
was forced to leave his employment 1o
gt our of an uncompromising situa-
tion. His former employer had reser-
vations about his ability due o his
deteriorating eye-sight

But true enough. perseverance
paid off and Tam was to find a rarer
gift of true friendship in Young, who
constantly drummed into him that
disability is only in the mind.

Together, they started off a two-
man-team called Adlaunch concen-
trating on account servicing and later
went full-steam into publishing chil-
dren books under the Gururimau
series,

“Many a time, | asked him why he
stuck with me when he had better
prospect elsewhere, Bur he never lis-
tens 1o his elders, you see,” says 39-
year-old Tam with a tinge of humour.

"l supposed we were made for
each other.” reasons Young, father of
a one-year-old son..”

And moreover.” he adds with sly
smile, “I've always been better at
drawing than him, although | must
admit, he does have some wild ideas.”

WkEile Tam conceptualises his
ideas for projects, from the exact
colours and the size, Young visualises
it on paper before passing it over to
their artists 1o be fine- mned.

Today, Adlaunch has come a long
way from its early struggle for exis-
tence. With over 200 titles which are
periodically upgraded, they strive o
provide what they call the “first world
books at third world prices™.

The books under the Gururimau
series for instance, synonymous for
their strong primary colours, quality
and super realistic photographic
effects are sold for as little as am 1.

“We believe in high volume
wrnover and low profit margin o
enable more children o enjoy books
at reasonable prices,” Tam elaborates
on their strategy

As for the internavional marker,
the recent Book Fair in Frankfurt
where they showcazed 53 of their titles
which are rranslated into 5 languages.
looks promasing, says Young,
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And judging from their enthusi.
asm, their “happily ever after” should
not be far off before they open anoth.
er chapter in “the playhouse of disco-
very” which they envision for the
furure, a
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Much exciiement and colour on e
Brockhampion sissd (E1209) s John
Mavwell celebrated the sipning of & magod
liceese agrecmen badisiribuie a new range of
walll charts from Malaysian design oompany
Crunsfisau,

In what looked lske the sapning of an inter-
mational peace inealy. with malional Nags lad
ot on the table, both panies looked foreard
b0 a mubsally benefcial Tuvese, MID Maxwell,
said, “Everyone is very exciled ahost the sew
agrecment and wilh the book markel fat
expanding inic non-trade oetlcts we capedt
these new wall chams wo-do very well.”

Piciuned af the sigasng cofemony shove are
I, Isck Cooper, Sales " Director
Brockhampion, Terry Price, Technical
Drirector, John Mavwell, Hon Ceossen,
Managing Dhirccior Geddes & Grossct, and
Faul Young., Mamaging Direcior of
Gunerimay and Sharifah Fatmah Alhabshi,
Secrctary of the Nmional Book Council of
Malaysia
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Foreign foray pays
off for publisher
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Colours in my mind

A visually-impaired man’s determination to share his dreams

and vision that the world is full of colours, hope and joy

ohwai Tam, the founder
and president of Kohwai
& Young Publications
(M) Sdn Bhd credits
the steady growth and successes of his
company to his valuable life
experiences as well as the friends and
colleagues he has met during his travels
overseas. A frequent traveller since
1994, Kohwai together with his
co-founder and partner, Young Poh
Loon, has participated in many major
international book fairs. The different
cultures Kohwai has been exposed to
and the friends he has met have
inspired him to publish books with an
international appeal.

But Kohwai Tam is not your regular
sort of businessman: he is visually-im-
paired.

A road accident in 1980 resulted in
the loss of his left eye, and then
gradually his right eye deteriorated,
despite several attempts to save the eye
with surgery, both locally and abroad.
For most, this would be a formidable
obstacle to achieving one’s goals.
Kohwai, however, has managed to
manoeuvre around his disability and
overcome his limitations.

In the early years of his publishing
business, Kohwai had to formulate
story-lines and concepts, edit pictures,
do extensive reading for research, and
oversee book printing and production —
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Kohwai’s first exhibition at the Frankfurt
International Book Fair, 1994

As an exhibitor at the London Book Fair
in Earl Court

all of which require a lot of eye work.
He worked out a system by which he
visualized a concept in his mind. He
had trained his mind to function like a
layout screen of Pagemaker.

‘ Anything is possible as
long as you have the will
power to make it happen.
After all, you are in this
world for only 60 to 80
years. You should try to
achieve the highest level
of anything you do while
you can. ’ — Kohwai Tam

Kohwai’s venture into publishing
was not quite by design. One day in the
hospital, his son pestered him to read
his kindergarten books. To Kohwai’s
amazement, he discovered that his left
eye had recovered 4 per cent vision and
he could read at a 2-inch distance. This
inspired him to become a publisher of
children’s books. The visual distance of
two inches saw him through many
years until total blindness set in.

Bright colours and large print — the
hallmark of all Kohwai & Young
publications came about when
Kohwai’s failing eyesight made him
more aware of the nuances of colours,

With Young, a regular exhibitor at the
Bologna Children’s Book Fair since 1995

Working with limited vision until total blindness set in

book designs and typefaces. Since then,
his philosophy has always been that the
most successful children’s books are
those that appeal first to the child’s eye
and then to the mind. His international
partners, who have published his books
in over 24 languages, seem to share this
view.

With more than 30 years of
experience in advertising, marketing
and publishing, Kohwai has
successfully led his company to
become one of the market leaders in the
children’s publishing industry. Today
he is still very actively involved in the
running of the company that he
founded almost 20 years ago.

With creative innovations as well as
commitment to service, Kohwai &
Young Publications places great
emphasis on ensuring that its products
meet international standards of
excellence, with universal content and
appeal.

It is Kohwai’s commitment to be
constantly searching for talented new
writers and illustrators to produce even
better books to bring joy, happiness and
‘colours’ to the minds of children the
world over.

Kohwai Tam

._ __-’\:

Awarded the 2010 APECP
Excellent Child Contributor award

B ¥
Kohwai’s love for young children
motivates him to produce better books

Fulfilling a lifelong dream — scallng the
Great Wall of China

@- As appeared in MPH Quill magazine (105th anniversary issue) /03/2012
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The Indomitable Duo by Magali Tardivel-Lacombe

We are featured in Frankfurt Book Fair’s blog!

The indomitable duo by Magali Tardivel-Lacombe / 2010

Meeting with Kohwai & Young, founders and directors of the publishing house bearing their name, in
Kuala Lumpur, Malaysia.

You have heard of Asterix and Obelix, right? Laurel and Hardy? How about Kohwai & Young? Believe

me, they also deserve their moment of fame as another indomitable pair!

As soon as we crossed the threshold of their publishing house, before even catching a glimpse of
our two subjects, we easily inferred that they were a couple of characters. The receptionist politely
informed us that we had to remove our footwear and put on one of the pairs of flip-flops stored in some
lockers nearby. By a stroke of luck, Jeremy and | immediately found our exact size. Then we waited
in front of a large pool rippling with some lovely fat carps. Kohwai later told us that raising fish is his

favourite pastime, so he just had to have some at his office as well!

Young was the first one to welcome us, in the company’s mini bar. We finally entered the large, bright-

ly-lit meeting room where Kohwai sat like a king at the head of the table.

As his thick, black sunglasses immediately suggested, he is blind. We hardly need specify that the traffic accident which cost him his sight at age 24
changed his life. At the time, he was working in an advertising firm, and he had to leave his job. “Then one day, | had an idea. My children, who were then
aged 2 and 3, showed me a terrible black and white alphabet book. | could still just make out the pictures. The book really was awful! Yet, it has been
published by the biggest Malaysian publisher. So | thought to myself, if that’s the case, | wouldn’t mind being the smallest Malaysian publisher. That was
how it all began. And deep down inside, | wanted to show my children that they didn’t have just a blind father, but an injured father, whose disability didn’t
keep him from still being competent, and even brilliant!” Young, his colleague and friend from the earliest years, followed him into the adventure — dare
we say “with his eyes closed”?

Today, the two sidekicks are over fifty,
and have a catalogue of over 400 titles to
their name. Their flagship idea is to design
illustrated, western-style books at Malaysian
prices. On the face of it, that means making the
books available to the most underprivileged
children. But digging deeper, the goalis
indeed to eventually reach western markets.
The vast majority of books are in English to
facilitate exporting and sale of copyright, espe-
cially atinternational book fairs. What's more, the
seven authors who work for the publishing
house are North American, and all work by
correspondence. Not only are several of the
titles published by Kohwai & Young an adapta-
tion of the classics of western literature, such as
the Fables of La Fontaine, Andersen, Grimm or

Perrault, but their illustrations are decidedly international. Kohwai states, “I still
have 4% of my sightin my left eye, so | can work on the books by almost touching
them to my face. | can only see bright colours, so that fits my job perfectly since
children love those types of colours, kind of like how women only like cash!”

He lets out a hearty laugh.
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“You understand,” adds Young, “if you want to
concentrate on the international market, you must
make books that everyone can accept, and which
children will spontaneously love. That's why we
adopted a semi-realist style, like Walt Disney. Our
illustrators are trained in that technique, and that
is what constitutes our strong point in comparison
with other Asian publishers whose illustrations are
left more to chance and avoid realism, for example
in how they draw castle architecture.” With this
method, which they pursue thoroughly by
bringing back best-selling books from their

travels and using them as references, Kohwai
& Young can boast of being one of the leading
Asian publishers exporting their children’s books
to Europe.

Translated into more than 24 languages in over
30 countries, their bestsellers (around 80 ti-
tles) have sold over 500,000 copies. First prize
would have to go to their large atlas of the world,
which has sold over 2 million copies. “This book
is a good example of how we work. It costs only
10 ringgits here [about EUR 2.50], but sells for
USD20 in the United States, not only because it is
printed on better quality paper, but also because
its price is adapted to the American market. It's a
killer product for us.”

Despite these international activities,
the two buddies do not forget their own
country. In addition to children’s books
on learning English, they also publish
Malaysian legends in English and Ma-
lay. Although two books of the local
legends series, ‘The Princess of Mount
Ophir’ and ‘Si Tanggang The Ungrateful
Son’ won the 2008 prize for illustration
at the International Board on Books for
Young People (IBBY), neither of the two
publishers is particularly proud of the
fact. “For us,” Young states, “if a book
wins a prize, that means its popularity
will quickly die down. What is rewarded
is inventiveness, and originality. That
means the book will only attract a small
number of readers, and that we will have to stop printing it only a few
months later since, in reality, no one is buying it.” The Malay catalogue
therefore mainly lists Western classics and educational books, such
as the brightly-coloured ABC book we previously mentioned Kohwai
dreaming of. “The leading Malaysian publisher kept its market posi-
tion, but now | am second, just behind them, so I'm happy with that,”
he chuckles.

.

Kohwai & Young use all possible and imaginable channels to
make their books available throughout Malaysia: bookshops,
of course, but also supermarket chains, nurseries and public li-
braries, and even door-to-door sales which work quite well. The
books are also used as a premium by the milk and chocolate
companies in their promotional packages.

i/

In the end, even though we get the impression that these two business-
men are not really passionate about literature, | nevertheless ask them
my trademark question about which book they would take to a desert
island. They burst out laughing, and it is finally Kohwai who answers by
saying without batting an eyelid: “On a desert island, | wouldn’t have
any time to read. | would be too busy looking for Eve!”

Kohwai and Young also have a blog!
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PUBLICATIONS (MALAYSIA) SDN BHD 199801016752 (472881-T)

12, Jalan Seri Sentosa 3, Taman Seri Sentosa.
6.5 Mile Jalan Klang Lama, 58000 Kuala Lumpur, Malaysia.
Tel: 603-7772 4230 Fax: 603-7772 4231

young@kohwaiyoung.com
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